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Hachette Filipacchi Magazines CORPORATE SALES 


PHILIP MORRIS COMPANIES - 1996 RATES 
1996 MEDIA LEVELS (UNIT COST) 



1996 ESTIMATED LEVEL 

1995 LEVEL 

$29.2MM 

$27.0MM 



HI 





$36.0MM 

$39.1 MM 


WOMAN'S DAY (4500M RATE BASE) 

4.00% 

42,437 

41,985 

41,534] 

41,118 

t : 40,705 

40,288 

40,087 

39,885 

39,684 

39,482 

39,281 

WOMAN’S DAY (4800M RATE BASE 

4.00% 

45,265 

44,784 


43,860 

; 43,416 

42,973 

42,758 

42,543 

42,328 

42,114 

41,899 

CAR AND DRIVER 

5.00% 

45,067 

44,588 

44,108 

43,667 

43,227 

42,785 

42,571 

42,357 

42,143 

41,929 

41,715 

CYCLE WORLD 

5.00% 

14,639 



14,183 

14,042 

13,897 

13,828 



13,619 

13,550 

ELLE 

0.00% 

30,785 

30,458 

30,130 

29,829 

29,527 

29,227 

29,081 

28,935 


28,642 

28,496 

FAMILY LIFE 

5.00% 

13,978 

13,843 

13,709 

13,574 

13,440 

13,373 

13,306 

13,238 

13,171 

13,104 

13,037 

GEORGE 

0.00% 

12,000 

12,000 



12,000 

12,000 


12,000 


12,000 

12,000 

HOME 

5.00% 

23,661 

23,410 

23,158 

22,926 

22,696 


22,351 

22,238 


22,014 

21,901 

MIRABELLA 

0.00% 

23,450 

23,216 


22,747 



22,167 

22,055 

21,944 

21,832 

21,721 

PREMIERE 

5.00% 

23,653 

23,417 


22,944 

22,707 


22,359 

22,246 



21,909 

ROAD & TRACK 

5.00% 

27,736 

27,441 

27,146 


26,603 

26,332 

26,200 

26,069 


25,805 

25,674 

WOMAN'S DAY SIP’S 

5.00% 

12,436 

12,304 

12,172 

mem 


11,806 

11,747 

11,688 

11,629 

11,570 

11,511 

STEREO REVIEW 

5.00% 

14,781 

14,623 

14,466 

14,321 

ME™ 

14,032 

13,962 

13,892 

13,822 

13,751 


AMERICAN PHOTO 

i- 

0.00% 

\ g... m 

9,180 


8,984 

8,894 

8,804 

8,714 


8,627 

iHHfcScl 

8,540 


AUDIO 

5.00% 

7,202 

7,124 

7,048 

6,977 


6,836 

6,802 

6,768 



6,665 

BOATING 

0.00% 

9,707 

9,604 

9,500 

9,405 

Hi 

9,215 

9,169 

9,123 


■¥£ : KBS. ; 

8,985 

BIG TWIN l SPORTBIKE 

5.00% 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

CYCLE WORLD BUYER’S GUIDE 

5.00% 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 

5,437 


5,437 

5,437 

5,437 

METROPOLITAN HOME 

0.00% 

23,643 

23,392 

23,141 

22,909 

22,677 

22,446 


II 


21,997 

21,885 

CAR STEREO REVIEW 

0.00% 

4,321 

4,275 

4,229 

4,186 

4,145 

4,102 




4,020 

3,999 

ELLE DECOR 

11.25% 

11,570 

11,448 

11,324 

11,211 

11,098 

10,985 

10,930 

HIS] 


10,765 

10,710 

FLYING 

0.00% 

8,139 

8,053 

7,966 

7,886 

7,807 

7,727 

7,688 

7,650 

7,611 

7,572 

7,534 

POPULAR PHOTOGRAPHY 

5.00% 

16,202 

16,029 

15,857 

15,699 

15,540 

15,381 

15,304 

15,227 

15,150 

15,073 

14,996 

SHOWBOATS INTERNATIONAL 

0.00% 

3,517 

3,480 

3,442 

3,408 

3,374 

3,338 

3,321 

3,305 

3,288 

3,271 

3,255 

TOP MODEL 

0.00% 

5,000 

4,950 

4,900 

4,850 

4,800 

4,750 

4,726 

4,703 

4,679 

4,655 

4,631 

VIDEO 

0.00% 

11,000 

10,890 


10,670 

10,560 

10,450 

10,398 

10,346 

10,293 


10,189 

POPULAR MAGAZINES GROUP 

10.00% 

895 

886 

876 

868 

858 

850 

846 

842 

837 
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Source: https://www.industrydocuments.ucsf.edu/docs/ryxn0004 
































































Hachette Filipacchi Magazines CORPORATE SALES 


1996 PHILIP MORRIS P4CB RATE FOR $33.6MM LEVEL 



WOMAN'S DAY (4500M RATE BASE) 
WOMAN'S DAY (48 00M RATE BASE) 

_CA R AND DRIVER _ 

_ CYCLE WORLD _ 

_ ELLE _ 

_ FAMILY LI FE_ 

_ GEORGE _ 

_ HOME _ 

_MIRABELLA_ 

_P REMIERE _ 

ROAD & TRACK _ 

_ST EREO REVIE W_ 

_ WOMAN S DAY SIP'S _ 

_ AMERICAN PHOTO _ 

_AUDIO_ 

_BIGT WIN/SPORT BKIE _ 

_ BOATI NG_ 

_ CAR STEREO REVEW _ 

CYCLE W ORLD BUYER’S GUIDE 

_ ELLE DECOR _ 

_ FLYING _ 

METROPOLITAN HOME 


POPULAR M AGAZINES 

POPULAR PHOTOGRA PHY_ 

SHOWBOATS INTERNATIONAL 

T OP MODEL _ 

VIDEO 




FULL 

PAG E 

40,705 

43,416 

43,227 
14,042 
29.527 
13,440 
12,000 
22,696 
22,512 
22,707 


BILLED GROSS 

SECOND THIRD 
COVER COVER 
53,395 52,50 

56,956 56,00 


FULL 

PAGE 

68.46% 

68.46% 


DISCOUNTS 
SECOND! THIRD 
COVER COVER 
68.46% 68.46% 

66,46% 68. 46% 

50.0 4% 50.04% 

49.32% 49.3 2% 

44.18% 44.18% 


52.00% 

40.00% 


54.33% 54.33% 

43.08% 43.08% 


37.52% 



FOURTH 

COVER 

68.46% 

68.46% 



68.56% 

36.04% 


61.60% 
64.57% 
50 ,27% 
.42% 

.44% 


43.08% 

37.52% 


NA 

51.76% 

68.95% 

68.85% 

61.84% 

61.84% 

27.46% 

27.46% 



i/.p i; ; f 


Source: https://www.industrydocuments.ucsf.edu/docs/ryxn0004 




































































HachetteFilipacchiMagazines CORPORATE SALES 


1996 PHILIP MORRIS P4CB RATE FOR $34.7MM LEVEL 


BILLED GROSS 


WOMAN'S DAY (4500M RATE BASE) 
WOMAN’S DAY (48Q0M RATE BASE) 

_ CAR AND DRIVER _ 

CYCLE WORLD _ 

_ELLE_ 

FAMILY LIF E_ 

GEORGE 


MIRABEL1A 

PREMIERE _ 

ROAD & TRACK 


STEREO REVIEW 
WOMAN'S DAY SIP'S 


AMERICAN PHOTO 


BIGTWIN/SPORT BKIE 


_BO ATING _ 

CAR STEREO REVIEW 
CYCLE WORLD BUYER'S GUIDE 


_ ELLE DECOR _ 

FLYING 


METROPOLITAN HOME 


POPULAR M AGAZINES 
_ P OPULAR PHOTOGRAPH Y 
SHOWBOATS INTERNATIONAL 
TOP MODEL 


GSSifiSODOg 


40,288 

42,973 


SECOND THIRD 
COVER COVER 


52,848 

56,374 



10.450 


4:.r> a .i ■ ll -i tl . | . 


Source: https://www.industrydocuments.ucsf.edu/docs/ryxn0004 



























































































HachetteFilipacchiMagazines CORPORATE SALES 


1996 PHILIP MORRIS P4CB RATE FOR $32.5MM LEVEL 


WOMAN’S DAY (4500M RATE BASE) 
WOMAN’S DAY (4800M RATE BA SE) 

CAR AND DRI VER_ 

_ CYCLE WORLD _ 

_ ELLE _ 

FAMILY LIFE _ 

G EORGE _ 

_ HOME _ 

_M IRABELLA _ 

_ PREMIERE _ 

_ ROAD & TRACK 

_ STEREO REVIEW _ 

_WO MAN’S DAY S IP’S_ 

_A MERICAN PHOTO 

AUDIO_ 

BIGTWIN / SPORT BKIE 


_ BOATIN G_ 

CAR STEREO REVIEW _ 

CY CLE WORLD BUYER'S GUIDE 

_ELLE DECOR _ 

_ FLYING _ 

METROPOLITAN HOME 
POPULAR MAGAZINES 

POPULAR PHOTOGRAP HY_ 

SHOWBOATS INTERNATIONAL 

TO P MODEL _ 

VIDEO 


09 ( jiBfl090S 


FULL 
PAGE 
41.118 
43,860 

43.667 

14,183 


BILLED GROSS 
SECOND THIRD 
COVER COVEFt 
53.937 53.034 

57.538 56.578 


22,926 
22,747 
22,94 4 
26,874 
14.321 
1 2,051 


15,699 

3,408 

4,850 


10,670 


50,654 

16,082 



48,035 
15,380 ] 
34,304 
16,289 


14,400 


FOURTH 

CO VER 

64,656 

68.972 

55,022 

17,485 


17.646 

16,800 


26,478 

25,232 

29,562 

25,022 

27,533 

25,238 



1996 PROJECTED OPEN RATE 

FULL SECOND THIRD FOURT 
PAGE C OVER COVER COVE ! 
129,075 1 69,315 1 66,480 202,9' 

137,675 180,610 177,595 216,5 

86,530 100,375 95 ,185 109,0 

27,70 5 31,415 30,055 34,1 

52,895 66,120 60,830 66 ,1 

28,000 35,000 33,600 36,4 

20.000 2 6,000 24,000 28,0 

49,700 57,400 54,700 59,7 

39,550 51,400 43,505 49,4 

36,342 43,610 39.976 45,4 

58,395 
43,650 


THIRD 

COVER 

166,480 

177,595 

95,185 

30,055 

60,830 

33,600 

24,000 

54.700 

43,505 

39,9 76 

64,235 




FOURTH 

COV ER 

202,965 

216.500 

109,030 

34,155 

66/120 

36,400 

28,000 

59,700 

49.435 

45,428 


12,500 
30,9501 34,103 


FULL 

PAGE 

68.14% 

68.14% 




42.49% 42.48% 

36. 87% 36.87% 

53.98% 53.98% 

67.19%l 67.19% 


88.63% 
61.46% 
27.46% 
61.84% 
68.25% 


36.04% 
61.21% 
64.21 % 
49.76% 
57.93% 
67.10% 
61.01% 
51.50% 


60.01% 


68.63% 

61.46% 

27.46% 

61.84% 

68.25% 68.25% 

36.04% 36.04% 

61,21% 

64.22% 


40.0 

53.8 

42.4 


36.87% 
53.96% 
67.19% 
51.27% 


68.63% 



68.25% 

36.04% 


61.21% 

64.21% 

49.76% 
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Source: https://www.industrydocuments.ucsf.edu/docs/ryxn0004 




































































